Booking.com Requests

Actionable Improvements

ersion 1.
Published July 25, 2015

Booking




Table of Contents

Navigation

Navigation 4
Mega-Navigation Example 5
lcon Use 6
New Navigation Direction 7
Current Footer Navigation 8
Footer Mega-Navigation Example 9

Hero & Layout

Current Hero Space Sample 11
Hero Image Example 12
Responsive Grid Design 13



Navigation System

This chapter contains:

Current Navigation

Mega Navigation Examples

lcon Use

Updated Utility & Primary Navigation
Footer Navigation

Footer Navigation Examples
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Navigation

Booking

@ns

G Find Deals  Explore Destinations  Homes and Apartments  Booking.com for Business

O, Find the Best Deal for Your Stay

702,000+ hotels, apartments, villas and more...

Destination/Hotel Name:

e.g. city, region, district or specific hotel

Check-out Date -
B 1 Day B Month d

Check-in Date
"1 Day || Month

| don't have specific dates yet

Traveling for: | Work | Leisure (7]

(Guests | 2 adults, O children E

Subscribe for a 10% discount
Unlock Member Deals and customized inspiration

e FREE cancellation on most rooms!
\l Instant confirmation when you reserve

Today's deals are going fast!

| _ Crmaonna fearm Qandl Arahina

Recently Seen ¥ My Lists ] "0 Sign In Manage booking .‘

Booking.com Apps

e

1§73
‘ : \0 The new way to book from
P Booking.com
.

\ () :

Manzanillo = =

119 properties

Find somewhere to sta

in Manzanillo s
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Annotations

1. Icons are not clear as to their purpose

* update icons (where used) to better reflect their
purpose
2. ‘My lists’ and ‘View Account Information’ can not
be utilized until the user has signed in

* remove hyperlinks and place in drop down
widget that will be displayed within the user sign
in area after the user has accessed their account
(important to demonstrate correlation)
3. ‘Sign In’ widget should be more prominent and
not in line with the utility navigation

* move ‘Sign In’ widget up into its own real estate
area in order for it to be more prominent
4. ‘Manage Booking’ needs to be more prominent
for the user to quickly find their booking.

* move ‘Manage Booking’into the primary
navigation area
5. Primary navigation is not visually dominent on
the site.

* Provide a more visually appealing navigation
that catches the user’s eye
5. ‘Booking.com Apps’ should not have as much
weight in primary navigation as there is no
functionality on a desktop device

* Move to footer and other promo/CTA areas

Overall

« Primary navigation would benefit from a mega nav.
Please see proceeding examples.

« Lack of consistency in navigation throughout site. This,
in turn, causes a lack of branding consistency when
using the site as a whole.
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Mega-Navigation Example

Register or Login o myLutron United States | English - Product Quick Links

< LUTRON. ‘Search

Experience Light Control Residential & Commercial Solutions  Products  Service & Support  Education & Training  Our Company

Where to Buy

Q,

Why Lutron Find Inspiration Visualize Light Control
a See how Lutron's G Save Energy Idea Gallery for your Home Whole Home Tour
superior light control Enhance Comfort & Convenience Idea Gallery for your Business
eﬁhanCES the many Increase Productivity The Lutron Experience Center

facets of your home
and workplace. Find
inspiration through rich
visualizations of Lutron
design.

Improve Safety & Security

The Lutron Experience Center

View elegant scenes of light control created with
Lutron.

Leam more »
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Annotations

1. Compelling copy aimed at providing an
emotional relationship with the customer

2. Organized content to delve deeper into the site,
this will decrease the overall time that it takes the
user to locate the content they are looking for

3. Promo spot with a CTA hyperlink to delve deeper
into the site, this will lead to the user spending
more time on the site and will likely increase
revenue.

Overall

+ Promo spots and CTAs should take into consideration
users interact with newsworthy content more than
evergreen. (annotation 3.)
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lcon Use

Current

Purpose

1. Give website feedback
2. Customer service
3. +Add your property

Intended Changes

1. Move website feedback to a sticky widget on the
right-hand side for desktop and footer hyperlink for
desktop/tablet/mobile

2. Move customer service to utility nav and footer
3. +Add your property is a hyper-linked text

Business Reasons

1. With constant website changes, website
feedback should be prominent in order to fix items
on a consistent basis

2. Customer service should occupy its own space
to assist users with sales & service in utility
navigation

3. Keep +Add your property within the utility

Current

Purpose

1, Select preferred currency for site usage

Intended Changes
1. Remove icon and add a hyperlink with a

dropdown in order for the user to understand they
can select a different currency

Business Reasons

1. Improves user experience to understand that the
widget supplies a multitude of information

Current

Purpose

1. Select preferred language for site usage

Intended Changes
1. Remove icon and add a hyperlink with a

dropdown in order for the user to understand they
can select a different language

Business Reasons

1. Improves user experience to understand that the
widget supplies a multitude of information
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Current

Purpose

1. Destination tips from other users

Intended Changes

1. Change the ‘destination tips’ widget to a primary
navigation item

Business Reasons

1. Destination tips should be treated as a social
media functionality in order to drive users to
continually utilize the site
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New Navigation Direction
Not Signed In

customer service v add your property v currency v language v recently seen manage booking

Find Deals | Explore Destinations | DestinationTips | Homes & Apartments | Booking.com for Business

Annotations

1. After user signs in, sign in area turns into a drop
down with the following items below:
« My Lists

- View Account Notifications

+ Logout

Note

+ This is not for design consideration. It is a high
fidelity wireframe.
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Current Footer Navigation
Save up to 50% off your next trip secret Deals - for our subscribers only Annotations

" Subscribe | 1. Area should represent utility navigation items
_ J such as

B Send me a link to get the FREE Booking.com appl « customer service

- terms & conditions

@ Managa booking Customer Service Become an affiliabe Booking.com for Business Add your property

- social media links

Countries Apartments About Booking.com . partnerships (pOSSiblE)
Reglons Resorts Car Rental .
G Cities Villas Villas.com [restructure based on business needs]
Districts Hostels Destination Finder  business needs are not currently matching
Alrports B&Bs FAQ overall within the site and there should be a direct
Hotels Guesthouses Careers correlation across all areas of navigation. Perhaps
Places of Interest Hotel Chalns Terms & Conditions addlng a Secondary /eve/ Utl/lty navigation in the
All Property Types Privacy and Cookles

footer will help solve confusion [TBD]?

2. Unorganized footer navigation

* Lack of overall organization in footer causes poor
usability

3. Promo area could be implemented within an
improved overall structure

- User flow beneath footer navigation and “booking.
com” copy does not provide a smooth experience
4. |s this the correct placement for the intranet
hyperlink?

* Perhaps add it into the secondary utility
navigation as mentioned in annotation #1

All Themes Contact Us
All Destinations

Reviews

Booking.com BV is based in Amstardam in the Methedands, and is supported internationally by 165 offices in 63 countries .

Booking.com — anytime, anywhere!

o Get the FREE Booking.com app now G Hmmnpeit iorERae your

confirmation again

We'll send you a link to download the app directly from your mobile or tablet # Plan the route to where you'ne
staying

# Manage your booking on the go

W
S espotacns
V. Book last minute withaut a credit

card!

Available on iPhone, iPad and Android
Find out more

o Extranet Login
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The Sony Store Advantage a Shop wilh confidence Customizable PCs Holiday deliveny a Somy Rewards 1. Area to point out highlights on Sony

- ideal place to put booking.com’s business
Find a Retail Store Specialty Stores Order Support Savings and Special Offers partners o . o
Store Locator Education Store Ovder Status  Tracking Cals 2. Clean organization of site navigation

G Sony Dealers Business Staore Custamer Senice ‘:IlT  Having headers improves overall usability
Fllelu.rrs. Trade-in & Recycding Program 3 Emall Slgn Up area .
Sho S R i - Booking.com does have an email sign-up area
f;i - “1}'. N Special Off but this treatment produces a smoother user flow
S0 0y | angs acla Brs . . .

Desktops Sony Card Product Support EF' | 4. Social media widgets _
Tablets Sony Financing Fomms o * Area for Booking.com to bring users’ to their
Mobile Fhones Product Manuals g social media sites
Televdisions Supbort Services Froduct Regisiration 5. Promo CTA areas
e ; pport j | suomt | - Organized area to pull users into the site through
LA Ei =50 i res MErriam SenacEs et the Iatest deals by texd B
MNEX Cameras In-hearm@ Instaltation PFUQFEI‘HS promothna/ modules
DSLR Cameras Extended Senvice Plans Sony Authorized Dealer
Headphanes LMlrate I'—':-jgr:_:"l

Overall
You are shopping in the ISIAPOS - " « Email marketing campaigns (annotation 3) are one of

the best means of promoting products and services
online.

Connect SGML - an in-depth look 3t Sony produds

- Social Media (annotation 4)

* increases brand recognition
* improves brand loyalty
* improves conversion rate
. {5 * provides opportunity to convert
LL Cool J, Grasdmasier Flagh EXCLUSIVE PREVIEW: New Exchesivel First Hands On with * higher brand authority
E:f:?:wﬁhm A oy Gongle TV St B H.:—it::y Cypsrshars RN * increases inbound traffic
+ decreases marketing costs
* improves search engine rankings
* provides a richer customer experience

* improves customer insights
: Al Righis Reserved. Terss & C [ . ) = ighia | Siw Fesdback




Hero & Layout

This chapter contains:

Current Hero Space Sample
Hero Space Example
Responsive Grid Design
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Current Hero Space Sample

Booking By Explore Booking.com Share with a colleague = A n n otat i O n s

1. Lack of primary navigation
* keep navigation throughout consistent regardless

Meet Booking.com for Business if there is a different business area to improve
The simplest way to manage company stays branding experience
2. Lack of use of bold and strong infographics
a ® Superior Cholce Smart Savings @ Seamiias. Control : mfograph/cs can be more bold to catch visual
We're everywhere you do business, with over Instantly access the best rates and 10% off QOur tools let you link travelers to the company Intentlon ) .
600,000 properties in 218 countries, from select properties for both business AND leisure  account or book on their behalf, without ever 3. CTAto Sign up for a business account
hotels to apartments, andeverythmgm stays. Iosmgmrermght. ° based On bUSIneSS needs’ this area ShOUld be

between.

more of a prominent promo and CTA area
o Mt s § S 5. Tabbed areas to separate the possible types of
users

» overall poor visual design

avel Organizer Business Traveler

Overall

« Users need consistency (annotation 1). Regardless of
how a visitor ends up on the site, they need to know
which site they are on. When the site’s pages are widely
different users will be confused when they navigate to a
different page. A unified branding experience should be
the same across all areas.

« Infographics (@annotation 2):

» compelling and attractive

« easily scanned and viewed

« viral capabilties

« portable (embeddable)

» worldwide coverage

» brand awareness

* increases traffic

* benefits search engine optimization

- displays an expert understanding of the subject
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Hero Image Example

remindermMebiA

o A simple and turn-key

-

solution for financial’
service professionals

What are you doing to let your clients
know that you take them—and their
@ investments—seriously?

@ SEE HOW WE CAN HELP

LOG-IN
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Annotations

1. Strong intentional statement
2. Simple, direct copy for supporting facts
* precise and easy to interpret intention
3. Related CTA
+ call to action elicits an action wherein the
user knows what next step to take
4. Related imagery
* visual cue directly related to content

MENU =

Overall

+ Copy content:

« place keywords in header and sub-header copy for
SEO purposes

 keep them short and concise
« strive for clarity and not creativity
- don’t restate what comes below
* pose a question

- Hero Call to Action (CTA):

- rather than a direct action, prompt the user as to a
positive benefit

- allow users’ eye to flow directly into CTA
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Responsive Grid Design

N T e = s | T N

Meet Booking.com for Business

The simplest wery to manage company stays

® Superior Chaoice 6_‘: Smnart Savings

stanty scess tha best rates and 10% off
sec! properies for Doth basiness AND ks e

@;\ Sieamiess ontrol

Cur toods let wou nk truvelers to the company
accaun ar book on Iheic eall, withoul eer

Wa'rs inveryhans you co Jusiness, with e
600,000 properies in 218 countries, frar

hotels o apartments, and evarything in ataya. losing ovemsight.
batveaen.
| Cletacompanyaccburt  [RECIEEEIEREARR A
L ki
by : I . HEE===ic
L bt S i e ERESSS: i,

Traval Crganizar Busines:s Travelar

Design Lacking Proper Layout

Design & Grids

1. Eye does not know where to look first

2. Can not add additional elements with ease

3. Lack of other stakeholders to find room to add elements

4. Lack of consistency & harmony throughout additional pages

Responsive Design

1. Content strategy for responsive design is not apparent

2. Lack of optimal user experience across multiple devices (not cost effective)

3. Lack of consistent visual design look and feel.

4. A seperate mobile site which has a different URL and different HTML than its desktop counterpart
requires Google to crawl and index multiple versions of the same site. In addition, having one site rather
than two is far easier to manage within the company’s SEO strategy.
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Design With Proper Layout

Design & Grids

1. Establish clarity and order

2. Efficiency: established grid allows designer to quickly all elements

3. Economy and collaboration: other Stakeholders can add items without impacting layout
4. Consistency & harmony leads to unification regardless of content across other pages

Responsive Design

1. Mobile first: understand user experience strategy for content first

2. Optimize user experience, regardless of what screen the user is looking at (cost effective)

3. Provides a consistent visual design look and feel.

4. Responsive design sites have one URL and the same HTML, regardless of device, which makes it
easier for Google to crawl, index and organize content. In additon, it provides for one SEO strategy to
handle all devices.



