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Today’s Agenda

 What is user experience?

e User experience deliverables
* Project




What is User Experience?
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"Good design, when it’s done well,
becomes invisible. It's only when it's
done poorly that we notice it. Think
of it like a room’s air conditioning.
We only notice it when it’s too hot,
too cold, making too much noise, or
the unit is dripping on us. Yet, If the
air conditioning is perfect, nobody
say anything and we focus, instead,
on the task at hand.”

- Jared Spool



P—

mpnses of e
teractuon design |

 Shaping dlgltal th
* Information archit

-+ Usability

s Ease of use ¢ nad

~ < Content strategy ———
The planning, development and m

A




« Strategic Business Priorities
» Competitive Analysis
 User Personas
» Style Guide
» Mood Boards
* Typography
* Functional Diagrams
« Site Maps and User Flows
« Wireframes
» Prototype and User Testing

Tl




» Growing business by customer accumulation
» Growing business by attrition

+ Cross-selling methods

* Influence customers to bring others




» Assessment of the strengths and weaknesses of current
and potential competitors

* Provides both an offensive and defensive strategic
context to identify opportunities and threats
» Should be B%\e quarterly
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User Personas

* Fictional characters created to represent the different user
types that might use a speci




Marketing Cristina

Cristina lives in Sao Paulo, she is 30-45 years old. She is not married but is in
a serious relationship and is not sure abour kids. She is an undergraduate from
ESPM and is considering an extension course. She makes R$ 108.000,00/yr.

She works as a Marketing Manager in a mid-size company and reports directly
to the C.E.O. She also oversees the Sales Department which comprises most
of her staff. Her success is measured by Sales performance. Food Industry.

A day in her life K4
Marketing Cristina wakes up around 6 a.m., checks her Facebook and personal e-mail and, after having b

to the gym. Upon arriving at the office, she checks her corporate e-mail and sets the schedule for the day k
reports from her staff both by e-mail and in meetings. At the end of the day she usually reports and meets hq

Pain Points What does she value the most Her goals

She is overwhelmed with work and  She loves to take care of herself and believes To raise sales and be acknowledgec
has almost no time to plan things  her life should be balanced. She wants sreat employ - the
throughout the day. She feels the  honest business partners that can deliver.  spiritualit |

company is being pushed by the

market instead of setting a course. LG T CITTANN Iooklng for

She also thinks the company could She war L_ﬁ '
benefit more from Digital Marketing - o ; iy
but doesn’t know how. phi /-

How do we help her solve them Where does she go for information Most common objections to our service
Outsourcing her Digital Marketing ~ meioemer :

efforts and being able to show the ~ “Marie Claire” Magazines. /

ROI over it. Free some time. Google searches u"""‘




« Set of standards for the writing and design of documents,
either for general use or a specific publication, organization
or field.

* The implementation of a style guide provides uniformity in
style and formatting within a document and across

multiple documents.

* Consists of

» Mood Boards

* Iconography
* Typography

* Functionality




Mood Boards a,

* Type of collage consisting of images, text and samples of
objects in compaosition
,. « Can be physical or digital, and are great presentation
- tools. Lo




Color

The color palette provides functional clarityfor users, while reinforcing the core brand

Color should not be used superfluously; by using a classic palette with strategic use of bold colors we can
assist users with navigation, legibility, findability and onentation.

This color palette is specific to user interface elements such as type, icons, strokes and backgrounds. When
editing HTML or creating new HTML use this color palette for your color selection. The colors enclosed by a

box are the primary colors, however, you can use any of the tints presented in this color palette for maximum
versatility.

PRIMARY COLORS

#Cececs

£#002350 #235A9B £64786C

WIDGET COLORS l
¥b42d32 WBc1923 #00B237 #wO05M9 PEBEB1 D .D39C05 ¥235A98 #284B87
A\ B C D

#BCSBAAC#SHGGC

#cBchict ._3333333



* Legibility

» How you read something on screen and digest it is an
important aspect of usability

* Increases understanding of page hierarchy.




Typography

Arnial is apporved for use throughout the application. Sample styles are outined below with specifications that should be used when creating elements within custom HTML comopenents.

PAGE HEADER
Font-Size: 24px Font-Weight: Bold Color: #000000

This is the typography

FIELDS/HYPER-LINKS/DROP DOWNS BUTTON LABEL

Font-Size: 13px Font-Weight: Regular  Color: #000000 Font-Size: 13px Font-Weight: Bold Color: #000000
This is the typography This is the Typography

PRIMARY NAVIGATION (NOT SELECTED) PRIMARY NAVIGATION (SELECTED)
Font-Size: 16px Font-Weight: Bold Font-Size: 16px Font-Weight: Bold Color: #FFFFFF

THIS IS THE TYPOGRAPHY THIS IS THE TYPOGRAPHY

APPLICATION TITLE SECONDARY NAVIGATION
Font-Size: 16px Font-Weight: Bold Color: #8FFFFFF Font-Size: 16px Font-Weight: Bold Color: #8FFFFFF

THIS IS THE TYPOGRAPHY This is the typography
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Buttons and Icons

A button is a small outlined area that a elicits a command.

BUTTON LAYOUT

Button Name

Unless otherwise noted in wireframes and the specifica-
tion document, the button naming convention utilizes the
exact functional command.

Color F

BUTTON ASSOCIATED ICONS

O e 4+ @ X v I1EHS HBE A

RUN EDITS suamit INFORT ADD CELETE CANCEL oK SAvVE PRNTY SELECT CLOsE RECENE EXPORT
Color NiA Color A Color NA ColorNA Color A Color Ni& Color A Color Ni& ColorN/A Color NiA Color NA Color Ni& Color A

BUTTON NON-ASSOCIATED ICONS

@ QA ® =V »

SELECT FREVIOUS NEXT SEARCH ADOITION/ DELETION/ EXFPANDED COLLAPSED SHOW NORE SHOW LESS
Cokr D CoorD Cokx D Color NA EXPAND COLLAPSE Color A Color WA Color0 Coor D
ColorN/A ColorNA

NON-BUTTON ICONS

H " ® -~ (¥ e @

ERFROR WARNING SUCCESS PROCESSING NOT RUN FATALS VARNINGS
Cokr A Cokr.C Cooe B Cokx B Cokr.D Calor A Coloe C




Form Behavior

FIELDS

Fields should be laid out in a 12 column grid
with the labels positioned above the input

FIELD TYPES

Input:
Standard HTML Component
[Name]

Checkbox:
Standard HTML Component

@ Customize

Select:
Standard HTML Component
[Name]

Selectize:

Select box which allows for users to add acceptable

values

Date:
Input box with a calendar button

* Input - tabbing into the field will allow user to input the
date via the keyboard

» Click - the button will bring up a calendar component
which allows the user to navigate from month to month
then select a date - the calendar component is only
hidden once the user selects a date or on blur of the field
» Validation - check the date is the same value once

it 1s converted to a new Date()

[Date]

CALENDAR
SUN  MON TUE  WED THU




Site Maps‘& User Flows

» Determines early on what actions users should

take when they arrive at a client site.

+ Sets the layout and organization of the site or application.
» Understand the need for content strategy, what
information to provide to the user and when



ANN INC. Mobile App

Version 6.0 / March 07, 2013

Page 1 of 1 0.0.0

Splash
Screen

- Logo

00 ‘
Home
- Navigation
Buttons
-Quote
-News Feed
(optional)

Primary Navigation

Utility Navigation
10 3.0 |
My Inspiration My Career User Settings
- Navigation - Navigation
Buttons Buttons

,,,,,,, ‘,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,t,,,,,,
|

1.2 1.3 2.1 22 ‘

From the Career Your Career
and Hemlines Experts Maker Quiz Answers
-Navigation -Navigation -Interactive -Questions
Buttons Buttons
-Photos. -Photos

Fashion
Mantras
-Quotes

Headlines

y My Jobs
Your Best Careers at n4ppiRust
Foot Forward ANN INC.

-Featured -Intro text
Questions -Answers Video -Links to
-Submit button -Link to jobs

Videos

121 [ 122 [ 123 | 124 | R
Career News Fashion News| Events Saved Article View Submit a Results Submit Embedded Suggesta | Careers at
-Navigation -Navigation ~Text -Swipeable “Text Question -List of a Question Video Video Topic | ANN INC.
Buttons Buttons -Photos views of | -Editable career results _Editable _Video -Editable i | Detail Page
-Photos -Photos saved articles ! form form 1

| -Submit button ! -Submit button;

24.X

form
-Submit button

21X ‘ 22X ‘ 1.2.2.X ‘
Article View Article View Events Detail

Submit
-Text -Text -Text a Question

Suggest a Careers at
Video Topic ANN INC.
Thank-you Thank-you In App Push

Screen
i -Text

Events
In App Push

Function,

\ 4

Function

Favorite ‘ ‘ Share ‘ ‘ Save

. ‘ n ‘J TiNsIDE
Function







TINSIDE anninc
"

Trends (2.0)

Aped 00, 2008

15 of 33

Components

1. Tapping on an image will take the userto a
detail page.
2. Trends are swiped left to right.

3. User can“Like"to instagram, save to favorites
or share

4. User can read comments or add their own
comment, (*refer to page 16)

Only 20 images at once at displayed until the
user chooses to reload.

if the user taps on the Instagram “Like”
button, increases both here and on instagram
dynamically.

The Trends section is pulled from an external
CMS (Instagram). Images, related caption and
number of Facebook likes are pulled in,

If the user is not connected to the internet, an
error of “no connection”is displayed. The cached
icons are displayed. If the user taps on an icon,
the error message is displayed
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Prototype & User Testing 2

* Prototype
Can be done either on paper, a quick prototyping tool like

Axure or iRise, or coded. | -

A technique used in user-centered interaction design to

evaluate a product by testing it on users.

Provides direct input on how real users use the system.

- Heuristic evaluation involves evaluators

-Field testing

- Lab testing
* Morae Software -
*A/B testing -




Project

 UX Strategy Presentation
— Our overall game plan is to become (blank)
— In practice for our UX, this means (3 statements)

— This application will align with business priorities by
(3 statements)

— This application will meet the deepest customer
needs by (3 statements)

— This application will differentiate from competitors
by (3 statements)

— We will know it works by (3 statements)
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